STAFFORD HOUSE

BUSINESS ENGLISH

PROFESSIONAL CERTIFICATES




At Stafford House, we make it our mission to improve your English
language skills to help you reach your professional goals. We have over
60 years of experience in helping students reach their potential and
offer a range of dedicated professional programmes and activities in our
schools across the UK.

We pride ourselves on being the only group of language schools in the
world with such a comprehensive range of professional programmes
and activities designed to give you the professional skills you need in
the modern world. As well as providing great education, we ensure that
your time spent at Stafford House allows you to improve your English,
experience a new culture and improve your career prospects.

We can’t wait to help you on your pathway to career excellence!

PROFESSIONAL
CERTIFICATES

PROFESSIONAL
SKILLS FOR A
GLOBAL CAREER
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ROFESSIONAL PATHWAYS
REACH YOUR PERSONAL POTENTIAL

We live in a world where

securing your dream job is

becoming increasingly competitive,
with many employers looking to
employ graduates who have both
qualifications and relevant work
experience. At Stafford House, we
understand that this can be quite
daunting, so we have developed a
portfolio of programmes and activities
focussed on improving your skills and
unlocking your professional potential.
| am very pleased to introduce you to
our Business English and Professional
Certificate Programmes. No matter
your goals, we are here to help you

on your professional pathway and we
can’t wait to help you achieve! »

Carl Roberton,
General Manager,
Satfford House

BLOOMBERG
MARKET
CONCEPTS




PROFESSIONAL PATHWAYS FOR ALL
CAREER PLANS

WHO STUDIES PROFESSIONAL PATHWAYS?

Ready to study Professional

Experienced professionals or university and college students with an Pathways?

upper intermediate level of English who want an introduction to key
business subjects
.E.-.o.-..(;laoofo-...-.lo.-...d-.o.-.h..-.ooaccoloaolooal:looo TakeouronliHEAcademic
xperienced professionals or students who want to develop their . .
professional skills portfolio and practice speaking English while EngI!Sh test to find out your
studying a short-term business course English level:
Job seekers and graduates who want to advance in their career by www.staffordhouse.com/academic-test
adding a business certificate to their resume
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| have completed the Business
e Make your CV more competitive with experience of UK
company practices

Management Certificate Program
and now I’'m studying Marketing. |

. - . . lly believe that | have developed
e Hone your leadership and team building skills by working as realy believe et have deveiope

part of an international team presentation, organization,

communication and teamwork skills
with this course. | think PC classes

e Meet and learn from top executives from UK companies across

a range of industries are really changing my thinking

about my career, because as | take

* Complete a successful business project to add to your CV these classes, 'm getting interested

. . . in management and marketing and
e Improve your interview skills , .
| want to work in marketing and
e Network with professionals from all over the world advertisement in the future. 99
e Become a confident and inspiring presenter in english Hina, Japan

. . . L. . Professional Certificates in
* Improve your confidence in using English in a professional

. Business Management and
environment

Marketing
e Explore new industries and career paths

e Reach your career potential!
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THE LANGUAGE OF BUSINESS

BUSINESS
ENGLISH FACTS

This programme is designed to equip you with the skills and confidence
you need to communicate in English in an international professional
environment. Based on relevant topics and engaging up-to-date materials,
the course goes beyond the book, immersing you in hands-on practice with START DATE LOCATIONS

. L. . Any Monda
business vocabulary, grammar, and communication strategies. y | Loielain
This is a vocabulary and skills driven course; you will learn business specific language and IN-CLASS CLOCK HOURS
perfect it through studying case studies, delivering presentations, practicing language for Intensive: 19 clock hours per week
negotiatings, as well as writing business emails and CVs or resumes. Super Intensive: 23 clock hours per week

Super Intensive Plus: 27 clock hours per week

In class you will learn grammar and pronunciation for use in sales, marketing, advertising,
human resources, administration, finance and management contexts.

MINIMUM LEVEL AGE

Through authentic, goal-oriented tasks designed to develop your English skills and build [ e 18+

your confidence. As a Business English student, you will be trained to adapt and excel in a

wide variety of business situations.
Students will progress at their own
pace. We recommend at least 80%

e Hold meetings e Write business emails, attendance and completion of all
e Conduct interviews proposals & recommendations homework and self-study

e Plan and present proposals e Conduct performance reviews recommendations

e Manage workplace conflict ...and much more!

EXAMPLE PROFESSIONAL SKILLS MODULES 3 o

te. 66 Business English is more than ~ ee

All stydents on our Inten;!ve and Supe?r Intensive courses can perspnalise thei'r *e* English; it is great coaching for ::::
learning through the addition of specific modules. As these are designed to suit the o . ‘onal busi h K
specific needs of the students, modules vary from school to school and from month .;o Internationalbusiness where el
to month. See below for examples of our most popular professional modules. . English skills are required. Yele
* My teacher, Tom, gave special e,

PRESENTATION SKILLS I B2-02 . attention to all students and et
Learn to create successful presentations and acquire confidence to speak in front . ) el
of an audience. This module will give students all the tools to become a master *ec taughtthe subject to focus on Yele
presenter. e ourindividual needs. | strongly el
SOCIAL MEDIA I B2-C2 « recommend Business English el
Students will improve their social media skills to market themselves and their : classes to anyone who wants to ::::
business. Students learn how to post on social media effectively and learn how to . improve their English skills for "ol
engage with their audience. 20 their career. L)) ::::
BUSINESS CULTURE |B2-C2 2 el
Students explore corporate cultures and traditions within different nationalities. . Luis, Brazil el
This module focuses on the diversity of business cultures across the world and their : Business English Yele
connections and comparison with other countries. . Jovel




BUSINESS ENGI.ISH AtSta_fford H_nusew_eare
FOR CORPORATE cuENTs experienced in helping

companies from many
countries and industries

develop personalised
corporate English
training for their clients.

Corporate clients can
combine any programme
with private lessons,
orwe can tailor make
group classes to suit any
particular requirement.

TAILORED TO YOUR NEEDS

Whether your group is looking for specialised course content for academic, cultural or professional purposes, we work with you to
understand your requirements and objectives, and use this understanding to design a highly effective teaching programme.

We welcome groups from a variety of backgrounds and professions, from university students and business executives, to nurses,
pilots and teachers. All of our tailored group students share the same teaching facilities and great Stafford House services as our
year round students.

BESPOKE ACTIVITIES

Alongside the course content, we can offer a bespoke calendar of cultural and social activities, meal plans with specific dietary
requirements and assistance with particular travel arrangements and accommodation types. We aim to ensure that every aspect of
your experience is tailored to your needs and expectations.



MARKETING, PROJECT MANAGEMENT
& BUSINESS MANAGEMENT

Our project based Professional Certificates programme gives you a unique learning experience to improve your
business skills and learn new strategies to enhance your career or further studies. Stafford House are the pioneers
of the Professional Certificate programme and we have designed our offering in partnership with top business
academics to equip you for the challenges faced in the business world today. Available in either 2 or 4 week self-
contained courses.

COURSE FEATURES

® Lecture-style classes
e Experienced business teachers

® Focus on communication,
presentation and teamwork skills

Gain experiences that reflects the
modern workplace

Team based projects
Company visits and guest speakers

PROFESSIONAL
CERTIFICATES FACTS

e Experienced professionals wanting to A Professional Certificate from LUEALIUNS MINI%E&}EVEL
develop international business skills Stafford House ondon Intermediate
e Aspiring students who want experience Final business presentation and
for their university application project
e Upper Intermediate and above English Experience working as part of a
students who want to use their skills in multicultural team
a new way Networking skills and new
¢ Job seekers who want to advance in international contacts STUDENT VISA DURATION
their career REQUIREMENTS 2 or 4 week
Tourist Visa CRUEES
o e LESSONS
I already work for a o »*.  Standard: (15 hours of Professional Skills
] dl J roe! | studied for my professional i lessons)
company in Japan and | wanted to »*o¢  certificate, as | wanted to learn more  »°.  Intensive: (15 hours of Professional Skills
take advantage of this experience 2% e
8 *p »*«* about marketing. | am currently e lessons +4 h,o urs of module lessonsf)
to help my career. My courses 5 inerto study for a Master ,°  Super Intensive: (15 hours of Professional
,*«  preparing to study for a Master’s ; %
have helped me improve my 2 preparing y . 5 Skills lesson:i + 8 hours of module lessons*)
] - ,*.* degree but | have not decided on ,°  Super Intensive Plus: (15 hours of
.understandm.g ofS|l|cor'1 Valley ::.: my major yet. | might have my own ::: Professional Skills lessons + 12 hours of
industry. | enjoyed the final )% . . .. module lessons*)
. ,*.* business one day and learning KN
presentation task where | learnt KX . . . KN
howt tin English in front ve.« about marketing will help me builda e
ow to present in English in fron ol .
wtop . glish *.*.  better business! )9 Yol EDUCATIONAL
of an audience. O O EXPERIENCE
:::: ) ::: No previous
Tadashi, Japan el Nongpo.rn, Thalla.n-d ) e business A%E
X 3 ’ .. Professional Certificate in e qualifications 1o+
Professional Certificates ’.°, . e .
'oe  Marketing e required
O "e. *Add other professional English modules such

.
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as Presentation Skills or Social Media at Work
for a Standard or Intensive course.



CASE STUDY FOCUSED
CLASSES

Previous examples have included:

PROFESSIONAL CERTIFICATE MARKETING:

Kraft, Subway, Samsung, Oreos, NFL, Starbucks, Costco

PROFESSIONAL CERTIFICATE BUSINESS MANAGEMENT:

Disney, Costco, GM, Ford, Chrysler, Google, Netflix

PROFESSIONAL CERTIFICATE PROJECT MANAGEMENT:

Colorado Parade, Aramco, China Telecom

Previous examples have included:

¢ Vice President Client Communications at Deutsche Asset Management, an affiliate of
Deutsche Bank includes a networking event, a guest

e Senior Director, Analytics Cloud, Salesforce speaker or a visit to a company.

CEO of Take New Ground (executive coaching company)

Chief Outcomes Engineer, Leadership Fundamentals Inc

Founder of Blue Print (design consulting firm) Previous guests have included local

e Senior Digital Project Manager, Central Station Toronto start-ups, successful entrepreneurs

¢ Vice President of Brand and Market, Deltatre Inc.

Michelle Oliveira, Marketing Manager, Linked-In Profile Writer and Trainer

e Jane Taylor, PMP

Robert Chu, Owner of Chewy Apparel

e George Anastasopoulos, Chief Outcomes Engineer and Certified Leadership Coach industry, followed by question and

Each professional certificate module

and established business leaders

giving inspiring talks on how they

have overcome challenges in their

answer sessions on business topics.

Previous examples have included:

COMPANIES AND ORGANISATIONS: EVENTS:

o Retail Tour of West & East End * Kirstein Business Library .. 66

e Design Museum o WeWork 5 I loved my Stafford House

e Olympic Park (development tour) e Shoobox Startup Series . experience studying all three

e Kings Cross Regeneration e HubWeek . Professional Certificate modules.

The programme allows you to visit

e Business Model Canvas workshop

businesses where you can talk

* with the managers and compare
| draw on both theory and practice during the
Professional Certificate Courses, and love to stimulate
debate through real business challenges and
opportunities. The courses themselves are an excellent 3
introduction to business study. The students get a
chance to test/share their knowledge through case
study preparation, group work, class discussionsand  OSEEERUIEIER=TCE

their own business experiences. | like to teach with %o Professional Certificates x 3
a good portion of humour with examples of both my
business successes and the occasional example of
when things didn’t necessarily go completely to plan. 99 §

: everything we are learming in
* classroom with how it works in the

+ realworkplace. 99

Martyn Hollingdale, Professional Certificates
Teacher, London
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CHOOSE FROM 3 PROFESSIONAL CERTIFICATES

Choose between a 2 week course (Module I) or 4 week course (module | + Module II)

BUSINESS
MANAGEMENT

Duration: 2 or 4 weeks

Student Outcomes:

e Understand different types of
business structures, business
environments and economic realities

e Understand organisational control,
management tools, business
management styles and practices

e Develop strategic and tactical
planning techniques

Week 1

e The History of Management Thought

® The Management Process Today

¢ The Manager as a Person (Values,
Attitudes, etc.)
e Case Studies.
Student Deliverables: Course
expectations set, prepare and present
a strategic plan for a selected product,
as a written paper and an oral team
presentation
Week 2
e Planning, Strategy and Competitive
Advantage
e Organisational Structure
e Control and Change
® Managing Operations.
Student Deliverables: Students make

final decision for their product. Design
and conduct an online survey for

potential consumers. Field research task

Week 3
© Motivation
e | eadership,
e Communication
¢ [T Management
e Decision Making

e Entrepreneurship

Student Deliverables: Students
create a fictional company and
decide on factors needed that
would allow the company to
expand to a foreign country

Week 4

¢ Managing the Global
Environment

o Effective Teams
e Managing Human Resources
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PROJECT
MANAGEMENT

Duration: 2 or 4 weeks

Student Outcomes:

e Understand key project management
concepts and practices

e Understand a range of management
styles

¢ Develop project management
planning techniques

Week 1
e Foundations

® Project Management Skill
Development

e Project Initiation
Student Deliverables: Students
research project management
certification for selected projects
and present their findings to the
rest of the group

Week 2
¢ Defining Goals

e Work Breakdown and Structure

e Planning the Team and
Resources

Student Deliverables: Students
develop a mock Communications
Plan for a selected project

Week 3
® Risk Assessment
e Plan Development
¢ Budgeting

Student Deliverables: Students
develop a mock Quality Plan fora
selected project

Week 4
e Project Execution
e Controlling Outcomes
e Finalisation

MARKETING

Duration: 2 or 4 weeks

Student Outcomes:

e Understand key marketing concepts
and practices

e Understand a range of marketing styles

e Develop strategic marketing planning
techniques

e Develop a strategic marketing plan in
the English Language

SAMPLE SYLLABUS* SAMPLE SYLLABUS*

Week 1

e Customer Satisfaction

e Strategic Planning

e Social Media
Student Deliverables: Students
are given project instruction for
preparing their final reports on a
selected company through applying
course based knowledge
Week 2

 Global Marketing

* Market Segmentation

¢ Product and Service Strategies

e Integrated Marketing

Communications

Student Deliverables: Visit to a small
restaurant to observe and identify
how the 4 functions of management
are being applied and present
findings to the rest of the group

*Actual syllabus may differ



BLOOMBERG MARKET
CONCEPTS

IFYOUARE LOOKING FORA
COMPETITIVE EDGE IN BUSINESS,
FINANGE AND ECONOMICS AND
YOUWANTTO DEVELOPYOUR
BUSINESS AWARENESS, SKILLS
AND EXPERIENCE THIS IS THE
COURSE FOR YOU!

On this challenging course you will
complete the Bloomberg Market
Concepts certification (BMC), a
course that will give you a solid
foundation on a Bloomberg Terminal
used by investment bankers all over
the world.

COURSE OVERVIEW

Studying to use the Bloomberg
Terminal computer software system,
designed for professionals in the
finance sector to monitor and
analyse real-time financial market
data- this course is a fantastic
opportunity to work with this world-
renowned system. Participants

will explore a variety of different

elements of business including
marketing, management, leadership
and ethics. Students will study to
gain the BMC (Bloomberg Market
Concepts) qualification.

OUTCOMES

e Complete the Bloomberg Market
Concepts certification

e Increase your awareness of the
Bloomberg Terminals and their
functions

e Develop your understanding of
how markets work

e (Connect economic theory
to practical investment
applications

TOPICS

Week 1: Economic Indicators
Week 2: Currencies

Week 3: Fixed Incomes (Bonds)
Week 4: Equities

For dates please click here.

BMC QUICK FACTS

SPECIAL FEATURES:

Gain practical skills using a Bloomberg
Terminal computer software system
designed for finance professionals

[ &

L5
LESSONS:

Course length - 24 hours
Evening programme: 18.30 - 21.30,

Mondays & Wednesdays for 4 weeks.

LOCATIONS:

UK: London
Run in conjunction -
with Guildhouse =~ SUHRERUSE

School

MINIMUM LEVEL

Upper
Intermediate



https://www.staffordhouse.com/ugc-1/1/2/0/c8cbc0e7-e3b9-401b-b0d1-26abe0e96878.pdf

GET MORE ENGLISH FOR LESS

CHOOSE ANY CITY

Flexibly adjust your programme and schedule intensity to meet your
needs as you progress with Stafford House Certificates, and gain
experiences and international contacts that will help you succeed in your
career. Transfer easily to other Stafford House Centres and experience

the range that Stafford House has to offer in that country!
LOCATIONS: | INTENSITY:

Any schedule, any intensity. General English, Business English, Test All Centres Any!

Preparation, Materials Fee and Registration Fee. Free upgrade to
Professional Certificates. Cambridge Exam fees included (click here for
available dates). Package must be booked for a minimum of 12 weeks.

MINIMUM DURATION:

Must be booked for a minimum
duration of 12 weeks

COURSE LOCATIONS OUTCOMES

MINIMUM LEVEL REQUIRED

GENERAL ENGLISH Beginner General English Lt s
Centres
BUSINESS ENGLISH Intermediate Business English London
Intermediate and Cambridge Exam Suite
TEST PREPARATION Upper Intermediate All Stafford House
IELTS Centres

Professional Certificates
PROFESSIONAL Upper Intermediate in Marketing, Project London

PATHWAYS Management, Business
Management or BMC?

1 The exam fees are not included in the package price except for Cambridge Exam Suite
2 These options have fixed start dates

10


https://www.staffordhouse.com/english-courses/exam-preparation/cambridge-exams.htm

WHY CHOOSE THE UNLIMITED PACKAGE?

Diverse Course Selection: How about starting with
General English or Preparatory courses like IELTS or
Cambridge Exams, progress to Business English and
wrap up with Professional Certificates? The choice is
yours, tailored to your English proficiency level!

Flexible Schedule Options: Want more time for
sightseeing at your dream destination? Opt for

20 or 25 lessons per week. Need rapid progress?
Immerse yourself in a super-intensive course with
30 or 35 lessons per week. Craft your ideal learning
experience!

Iconic Destinations: Immerse yourself in the vibrant
culture of London, blend history and charm in the
traditional city of Canterbury, or experience the
academic prestige of Cambridge. Combine multiple
destinations to create an unforgettable adventure in
the UK!

A certificate for each course: Demonstrate your
English skills with the Stafford House General English
certificate or take an IELTS or Cambridge Exam (the
Cambridge Exam fee is included in the package).
Enhance your CV with a Business English course or
Professional Certificate, and acquire the Bloomberg
Market Concepts certification (BMC). Open doors to
endless opportunities!

Unique Value: With the Unlimited Package, you have
the power to choose programmes, intensities, and
destinations, with the freedom to make changes to
your programme. Course materials and registration
fees are included. Explore Professional Certificates,
including the Bloomberg Market Concept course, and
take a Cambridge Exam, without any additional cost.
It is only ONE price!
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